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Nacionaline

kOrybiniy ir kultoriniy industrijy
asociacija

jkurta 2008 metais

NARIAI:

- aukstosios mokyklos

- sektorinés kultoros ir kurybiniy
industrijy asociacijos

* kultUros organizacijos

* kurybinio verslo jmonés

- meny inkubatoriai

- klasteriai
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DARNUS
VYSTYMASIS

Darnus vystymasis yra visa apimantis ES
tikslas, apibréztas Darnaus vystymosi
strategijoje.

Sanglaudos politikos kontekste darnus
vystymasis yra pagrindinis principas,
nustatytas Bendryjy nuostaty
reglamente. Sis reglamentas suteikia
politikos sistemga visoms programoms,
kurias bendrai finansuoja Europos
struktUriniai ir investicijy fondai.

https://ec.europa.eu/regional policy/It/policy/what/gl

ossary/s/sustainable-development


https://ec.europa.eu/regional_policy/lt/policy/what/glossary/s/sustainable-development

DARNUS
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2018 m. geguzés meénesj pasaulinio miesty ir
regiony tinklo UCLG (United Cities and Local
DARNUS Governments) kultiros komitetas publikavo
VYSTYMASIS rekomendacijy rinkinj "Culture in the Sustainable
Development Goals: A Guide for Local Action".

Siame dokumente pateikiamos praktinés gairés
vietos ir regiony valdzios institucijoms, pilietinés
visuomenés organizacijoms, kulturos ir plétros
specialistams, kurie siekia stiprinti kultiros
vaidmenj siekiant tvarios plétros.

CULTURE IN THE
SUSTAINABLE
DEVELOPMENT GOALS:

A GUIDE FOR LOGAL ACTION




2018 European Innovation Scoreboard

INOVACIJOS

@ innovation Leaders
Strong Innovators

Moderate Innovators
Modest Innovators



INOVACIIOS
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THE ROLE OF PUBLIC POLICIES

IN DEVELOPING ENTREPRENEURIAL

AND INNOVATION POTENTIAL OF

THE CULTURAL AND CREATIVE SECTORS

REPORT OF THE OMC (OPEN METHOD OF COORDINATION)
WORKING GROUP OF MEMBER STATES' EXPERTS



REKOMENDACIJOS

RECOGNITION OF CCS INNOVATIVE POTENTIAL:
Viedosios p0|itik05 Recognise the innovative potential of the cultural and creative sectors,
vaidmuo skatinant not only for the economy but also for society and well-being

kulturos ir kirybos

sektoriaus BROAD CONCEPT OF INNOVATION:

verslumoiir Ensure a broader definition of innovation beyond technology
inovacijq in all policy support actions

potencialg
CULTURAL AND CREATIVE SECTORS’ CHARACTERISTICS:

Take into account the particular characteristics of the cultural and
creative sectors, especially their variety of value chains, micro-size and
self-employment aspects.

PLACING CULTURAL AND CREATIVE SECTORS IN INNOVATION
SUPPORT STRUCTURES:

Target and include the cultural and creative sectors in innovation and
entrepreneurship support structures

INVOLVEMENT OF CCS HUBS AND NETWORKS:
Better integrate creative hubs and networks into social and economic
innovation challenges at all governance levels



CROSS-SECTORAL INCENTIVES:
Develop support measures for all industries to engage in cross-sectoral work
and promote good practices

USER-DRIVEN APPROACHES:
Raise awareness of the added value of user-driven and co-creation
approaches, and enrich user competences at all levels

CCS AS DRIVERS FOR PLACE-BOUND INNOVATION:
Develop transversal and holistic policies that recognise CCS innovation
and entrepreneurship as drivers for local and regional development

PUBLIC SECTOR RELIABILITY FOR THE CULTURAL
AND CREATIVE SECTORS:
Engage public bodies as reliable and long-term partners for CCS innovation



INOVACIIOS FORUMAS

*2019 m. ,Kultora ir inovacijos"
2028 m. ,Kultura ir pinigai®

* 2017 m. ,Kultdra,miestas, regionas"

\\

* 2016 m. ,Kultura ir darnus vystymas

Nacionaline
kuryblnlq ir kultoriniy industrijy
asociacija
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Employment (in thou‘sands) -2012

Construction 15,348

Food and beverage service activities 1,274

Source: Eurostat

CCls 7,060
Metal and steel industries 4972
Food products (including beverages) 4,753
Automotive industry 3,014
Chemical industry 1,346

Telecommunications 1,204

2012

EUROSTAT

Creating growth. Measuring cultural and creative markets in the EU,
2014



.
e The 11 cultural and creative markets in the EU28

Markets Sales (€b) Jobs
> . : . : 36.3 646,000
New user experiences are reinventing the book industry
Newspapers & magazines = =
0 Facing and embracing the challenges of the digital age 70 AR
NS : ¢ x 2 253 1,168.000
Innovating to lead creative diversity in Europe
Performing arts -
319 1,234,500
Audiences love live concerts and festivals
vV
0 25
The most popular medium is thriving %0 603.500
g Film
17.3 641,000
\i& Resilience fueled by the digital transformation
Radio
@ Still the most trusted medium and available in many new ways 104 21000
897y Video games
< B o : N 16 108,000
Surfing the wave of online and mobile gaming
Visual arts
2 2 Y
Brightening Europe's appeal for tourists and art investors 12r8 TP RRI00
Archechie 362 493,000

Coping with the aftermath of the construction sector slump

EUROSTAT v SRR @ e
Driven by the rapid expansion of online revenues

Total CCls (after removal of double-counting) 535.9 7,060, 000

Creating growth. Measuring cultural and creative markets in the EU,
2014



9]\ [@IPAD.
Creative
Economy
Outlook and
Country Profile
report (2018)

CREATIVE ECONOMY OUTLOOK

Trends in international
trade in creative industries
2002-2015

COUNTRY PROFILES

2005-2014

009000

( \‘}
UNITED NATIONS




o 1200 - Creative Economy Trade Performance 2005 - 2014. " - u
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UNCTAD Creative
Economy Outlook

and Country Profile
[Lithuania




m u s s “@ THE STORY THE GRANNIES LOOKBOOK SHOP FIND US

I'T"S NOT COOL. I'T'S WARM

KNI'T'TED BY GRANNIES. HOW UNCOOL IS THAT?

“Our every Myssy 1s knitted by a real Myssy Grandma 1n Poytya. We get our unique hand-dyed varn from our
own herd of Finnsheep. Everything is organic and original in our farm and nothing 1s cool in Poytya. Except
when winter hits these parts.”

Myssy* 1s the Finnish word for a funky wool hat and Myssyfarmi 1s a farm-based design company from Poyrya, Finland. Besides our Myssys we are also known for
award-winning food products. We are a family business owned by 1sintd* Janne and eminta* Anna Rauhansuu.

The farm has belonged to our family since the early 19th century and the brand was established 1n 2009 as we moved to the old Rauhansuu farm. The first Myssy

sheep Susi, Bambi and Onni armived a vear later.

Our Myssy wool hats are much more than just ethically made of organic matenals. We create well-being - everything 1s locally made here in Finland. The wool 1s from
our own herd of Finnsheep, it 1s hand-colored by natural dyes and hand-knitted by local grannies. The Myssys are breathable and comfortable to wear vear-

round. Evenrually the Myssy takes the shape of your own head and becomes part of vou.



EKONOMIKA

myssy .

I'T"S NOT COOL. I'T"S WARM

THE STORY THE GRANNIES LOOKBOOK SHOP FIND US

...... [CELLLS S P
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47% of Jobs Will Disappear in the next 25 Years -,
According to Oxford University

F
ﬁ,

| READY m“" A
Bl READY m‘l FOR WORK
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Gerove (angl. Well—being) mokslinéje
literatUroje analizuojama placigja ir siaurgja prasmémis.

Pirmoji geroveés koncepcija yra glaudziai susijusi su
objektyvigja geroves samprata, kuri apima:

- ekonominius aspektus

(socioekonominis statusas, asmens finansinis stabilumas)

- medicininius aspektus

(sveikata ar ligos nebuvimas)

° politinius aspektus (zmogaus teisés)



Siauroji geroves samprata siejama su socialine
psichologija ir apibudina

* asmens patiriamus jausmus bei
emocijas

(pvz., laimé, nerimas)

* gerg savijauta ir patenkintus poreikius
(pvz., autonomija, artumo kitiems jausmas)

- isorines salygas

(pvz., materialinés gyvenimo salygos, pajamos) ir

* asmeninius isteklius

(pvz., sveikata, atsparumas, optimizmas, saviverte)



WORLD
ECONOMIC
FORUM

Top 10 skills

in 2020

10. Cognitive Flexibility

COoNoORGN

Complex Problem Solving
Critical Thinking
Creativity

People Management
Coordinating with Others
Emotional Intelligence
Judgment and Decision Making
Service Orientation
Negotiation

3

Source: Future of Jobs Report, World Economic Forum

WORLD
ECQNOMIC
FORUM

COMMITTED TO
IMPROVING THE STATE
OF THE WORLD

in 2015

SOONOOAWN

Complex Problem Solving
Coordinating with Others
People Management

Critical Thinking

Negotiation

Quality Control

Service Orientation

Judgment and Decision Making
Active Listening

Creativity




CULTURE and

EBPO LOCAL DEVELOPMENT

konferencija
2018

//////

@) OECD

OECD Conference on
Culture and Local Development

6-7 December 2018 | Venice, Italy | €) #0ECDculture

Background
document

&) OECD



CULTURE AND

LOCAL DEVELOPMENT:
MAXIMISING

THE IMPACT

EBPO
konferencija
2018

Guide for Local Governments,

Communities and Museums

<Launch version-

[COMI = @) OECD



SVEIKATA Pasaulio sveikatos organizacijos (PSO)
apibrézimas (1948):

Sveikata - tai fizine,
dvasine ir socialine
gerove,

o ne tik ligos ar negalios
nebuvimas.




2011 m. Olandijos mokslininké Machteld Huber kartu
SVEIKATA su kolegomis Britanijos medicipos i_urnale,.,Briiz“ish
Medical Journal" publikavo straipsnj su naujausia
sveikatos koncepcija, kvestionuojancia iki siol
visuotinai vartojama 1948 m. PSO patvirtinta
sveikatos apibrézima.

Huber teigia, kad Siandieniame pasaulyje, senstant
populiacijoms, kerojant létinéms ligoms, mazai
zmoniy gali boti laikomi sveiki — pasieke visiskos
fizinés, psichinés ir socialinés geroveés busena.

Sveikatg sitloma apibreézti kaip gebejima
prisitaikyti ir patiems jveikti kasdieninius
socialinius, fizinius ir emocinius issukius
(Huber, 2011).




Sveikatos istekliy (angl.assets) modelis.

SVEIKATA Sveikata kaip adaptacijos procesas, gebéjimas
prisitaikyti besikeicCiancioje aplinkoje, augant ir
senstant, atsikuriant pazeidimo atveju (lllich,
2003).

Si samprata remiasi sveikatg kurianéiais
veiksniais:
vidine darna, t.y. asmens poziuriu j gyvenima ir
atsparumo istekliais — zinios, pinigai, patirtys,
socialiné parama, kultura, tradicijos, intelektas ir
ideologija.
Orientuojamasi j galimybes padidinti jau turimus
sveikatos isteklius.




SVEIKATA

Jungtinéje Karalystéje, JAV, kitose Salyse
atlikti tyrimai liudija, jog meno koriniy
integracija ir menines-edukacines veiklos
sveikatos prieziuros institucijose teigiamai
veikia sveikimo procesg — trumpéja
ambulatorinio, palaikomojo gydymo arba
hospltallzawmo laikas, geréja pacienty
savijauta, didéja daI’bUOtOJQ pasitenkinimas
darbu ir teikiamy paslaugy kokybé.

Staricoff R. L., Duncan J. P., Wright M. "A Study on the Effects of Visual and
Performing Arts in Health Care", 2003.

Kilrou A., GarnerS., Parkinson C., Kagan C., Senior P. "Towards
Transformation: Exploring the impact of Culture, Creativity, and the Arts on
Health and Wellbeing". A consultation report for the Critical friends Event,
2007.
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MENAS
sveikatos
prieziiros
Jstaigoje

- Sukuria aplinkos “identiteta

» Kuria “draugiska”aplinka

* Mazina stresg ir agresija

- Padeda orientuotis aplinkoje

/4

* Motyvuoja personalg



2012 m.
LR KultGros ministerijos uzsakymu

jgyvendintas bandomasis projektas
MENAS ZMOGAUS GEROVE!

MENO
PROGRAMA




Klausimai ] @ Pried |Po

Kalp vertinate save?

p
62
Ar pasitikite savimi? - -
68
68*
Ar JUs savimi patenkintas/-a?
77°
- 465 *1
Ar JOs patenkintas/-a savo sugebéjimais? -
75*1
0 10 20 30 40 S50 60 70 80 90 100

Balal

11 pav. Dalyviy savivertés pajutimo posricio klausimy jveréiy pasiskirstymas balais prie$ projektg (n=34) ir po
projekto (n=34).Pastaba. *,*1 — statistiSkai reikSmingas skirtumas tarp prie$ ir po anketavimo laiko atsakant j
nurodytus klausimus, kai * = p=0,017;p=0,017; *1 - p=0,006; p=0,006.



Klausimai @ Pried |Po

| 55°
Kaip daZnai jauiate neigiamas emocijas?
1
gy g ” 5 59 *1
Ar J0s kartais jaudiate nerimq? —_ _— -
47*1
Ar liGdesys ir depresiné nuotalka trukdo Jums
atlikti kasdieninius darbus?
Ar Jus vargina jvairds depresijos Jausmai?
60 70 80 90

Balai

12 pav. Dalyviy neigiamy pojuciy posri€io klausimy jverciy pasiskirstymas balais prie$ projektg (n=34) ir po
projekto (n=34). Pastaba. *,*1, *2 — Statistiskai reik§mingas skirtumas tarp pries$ ir po anketavimo laiko atsakant j
nurodytus klausimus, kai * = p=0,001; p=0,001; *1- p=0,009; p=0,009;*2 - p=0,039; p=0,040.



SVEIKATA AITS In iviedicine

FUN, SIMPLE and QUICK Evaluation Form!

Let us know your thoughts by circling or coloring a face any way you choose:

LG

This was wonderfult Mw. This was OK, This was Lais. This was deflinitely
1loved it 1 kinda hiked 0! 1 didn't mind it Not my cup of tea,

I am a (circle one):  Patient Family Member/Friend of Patient Visitor

Caregiver Hospital Employee Volunteer

I attend performing arts events (circle one): regularly seldom never

I will attend performing arts events in the future: regularly seldom never

THANK YOU!! Please feel free to wrile your own comments:




SVEIKATA
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NUORODOS

DARNUS VYSTYMASIS

2016 m. forumas “Kultora ir darnus vystymasis” (nuorodas j filmuotus
forumo pranesimus rasite leidinyje):

* http://creativeindustries.|t/lt/naujienos/332/

2018 m.geguiés ménes;j pasaulinio miesty ir regiony tinklo UCLG
(United Cities and Local Governments) kultOros komitetas publikavo
rekomendacijy rinkinj "Cylture in the Sustainable Development Goals: A
Guide for Local Action". Siame dokumente pateikiamos praktinés gairés
vietos ir regiony valdzios institucijoms, pilietinés visuomenés ~ ~
or?a_nlzacu_oms, kultdros ir plétros specialistams, kurie siekia stiprinti
kultOros vaidmenj siekiant tvarios plétros.

Daugiau informacijos:

« http://www.agenda21culture.net/advocacy/culture-as-a-qgoal-in-post-
2015

INOVACIIOS

The role of public policies in developing entrepreneurial and innovation
otential of the cultural and creative séctors / Report of THE OMC (Open
ethod of Coordination) working group of Member States’ experts

* https://publications.europa.eu/en/publication-detail/-
[publication/5d33c8a7-2e56-11e8-bsfe-01aazsed7ial



http://creativeindustries.lt/lt/naujienos/332/
http://www.agenda21culture.net/advocacy/culture-as-a-goal-in-post-2015
https://publications.europa.eu/en/publication-detail/-/publication/5d33c8a7-2e56-11e8-b5fe-01aa75ed71a1

NUORODOS

EKONOMIKA
UNCTAD Creative Economy Outlook and Country Profile report (2018)

« https://unctad.org/en/pages/PublicationWebflyer.aspx?publicationid
=2328

GEROVE

Ekonominio bendradarbiavimo ir plétros organizacija/EBPO (angl.
Organisation for Economic Co-operation and Development/OECD)
2018 m. gruodzio 6-7 d. surengé konferencijg apie kultiros svarbg
regiony plétrai - "Unleashingthe Transformative Power of Culture and
Creativity for Local Development".

Susipazinti su rekomendacijomis galima EBPO konferencijos
svetaineje:

* http://www.oecd.org/cfe/leed/venice-2018-conference-
culture/documents/

Bandomojo projekto ,Menas zmogaus gerovei" katalogas/2012 metai:

* http://Irkm.Irv.It/It/teisine-informacija/tyrimai-ir-analizes/atlikti-
tyrimai-analizes-galimybiu-studijos



https://unctad.org/en/pages/PublicationWebflyer.aspx?publicationid=2328
http://www.oecd.org/cfe/leed/venice-2018-conference-culture/documents/
http://lrkm.lrv.lt/lt/teisine-informacija/tyrimai-ir-analizes/atlikti-tyrimai-analizes-galimybiu-studijos

ROMA SURVILIENE
Nacionaliné karybiniy ir kulturiniy industrijy asociacija

roma@creativeindustries.It

www.creativeindustries.lt




